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Background

THE MAIN RESEARCH AIM:
The aim of the survey is to assess the fulfilment of the result indicator ,Indicator 1. Share of entrepreneurs
and new businesses in the region (not older than 3 years), which are ready for cross-border cooperation”

Target group \ Entrepreneurs, who have been registered less than three years ago, representing both
countries and counties or planning regions

Sample size N= 500. 250 Estonian companies and 250 Latvian companies

CATI (Computer-Assisted Telephone Interviewing)

December 2018 — January 2019

Terms used If the indicator is statistically significantly higher than in the total sample (95% probability),
then it’s marked with blue outline and if the indicator is statistically lower then it’s marked
with red outline.




0 1€ UC D L10
Unweighted Weighted
Unweighted| Column N |Weighted| Column Unweighted Unweighted Weighted | Weighted
Count % Count N % Count Column N % Count Column N %
Al 500 100%| 500 1009 |Numberof employees 1-4 360 72% 359 72%
Country Estonia 250 50% 250 50% 5-9 85 17% 84 17%
Latvia 250 50% 250 50% 10-49 52 10% 54 11%
1’())/&% an , Agriculture, forestry and fishing 52 10%) 54 11% 50-249 > 0% 2 0%
Resource industry 1 0% 1 0% more than 249 1 0% 1 0%
Manufacturing 70 14% 73 15%| |age of company up to 1 year 57 11% 57 11%
Electricity, gas, steam and air conditioning o o
supply 7 1% 8 2% up to 2 years 204 41% 210 42%
Water supply, sewage, waste management 5 1% 5 1% up to 3 years 239 48% 233 47%
Lo T 0 0
and remefjlatlon activities Place of registration,  Hiiu 5 1% 3 1%
Construction 132 26%) 128 26%)| |county
. Saare 14 3% 12 2%
Transporting and storage 44 9%y 44 9% L
aane
Accommodation and food service activities 14 3% 14 304 ) 12 2% 16 3%
° ° Parnu 42 8% 66 13%
Information and communication 13 3% 13 3% Viljandi 23 506 17 304
Professional, scientific and technical Tartu
activities 17 3% 16 3% 101 20% 96 19%
- . . . Jbégeva 0 0
Administrative and support service activities 12 2% 10 2%
PP 10 29% 11 2%
Educat Valga 10 2% 10 2%
t ~
ucation 16 3% 17 3% Véru 21 4% 9 20
Human health and social work activities 5
19 4% 18 4% Pélva 10 204 10 204
Arts, entertainment and recreation 18 4% 16 3% Kurzeme 46 9% 50 10%
Other services activities 79 16%) 79 16% Vidzeme 36 7% 30 6%
Activities of_households as employers, Riga 127 250 130 26%
manufacturing and operating goods of 3 1% 4 1% o
undifferentiated households Pieriga 41 8% 40 8%







. According to the survey results, the share of entrepreneurs and young businesses in
the planning regions and counties in the Programme area who are ready for cross-
border cooperation is 46%. Result consists of those enterprises who have already
extended their activities to the markets of neighbouring countries (26%) and those
who yet have not extended their activities to the markets of neighbouring countries,
but consider this option in the future (20%).

. The most popular neighbouring countries’ markets for current performance are
Latvia/Estonia 12% (Estonia is significantly more attractive for Latvian enterprises
than vise versa), Lithuania 9% (significantly more attractive for Latvian enterprises),
Sweden 7% (as attractive for both countries), Finland 6% (significantly more
attractive for Estonian enterprises), Germany 6% (significantly more attractive for
Latvian enterprises).

. According to NACE industry classification, the biggest share of extended activities to
neighbour countries’ markets have shown enterprises working in transporting and
storage (48%) and manufacturing (40%).



s Summary Il

. The option of performance extension to neighbouring countries” markets is currently
considered by 20% of enterprises. 54% of whole sample do not consider extension at
all. 26% have already extended.

. Among considered countries there are Latvia/Estonia 10%, Finland 8% (significantly
more considered by Estonian companies), Lithuania 7% and Sweden 7%.

. Significantly more Estonians than Latvians have not considered the option of
extending their activitities to the markets of neighbouring countries — 60% and 48%.

. Reasons for not considering performance extension to neighbouring countries are
- lack of need, no interest, does not match with business plans 47%,
. work only for Latvian/Estonian market, home market is enough 23%,
. company is too young or small 11%.






Performance extension
to HEighbor countries’ Have you already extended your activities to
markets

markets of neighbouring countries?
% of all respondents, N=500

Whole sample

74% have not extended their
activities to neighbouring

ntri i i
SolrEs Which countries?
26% have extended their \ % of all respondents, N=500
activities
Most popular countries, where = Yes = No Latvia/Estonia D 12
to activities have been extended Lithuania D9
are
. ) Sweden -7
. 12% of from Estonia to Latvia
and from Latvia to Estonia Finland @6
9% to L|thuan|a Germany -6
(o)
7% to Sweden poland B3
Belarus 2
Russia 2

Other countries Js

Have not extended activities |74




Current performance in
neighbouring countries’
markets in details I County

Type of company
Whole sample

- In the planning regions Latvians
have extended their activities
more to neighbouring countries
already compared to Estonians —
34% and 18%

- According to NACE industry
classification, the biggest share

of extended activities to
neighbour countries’ markets
have shown enterprises working
in
transporting and storage (48%)
manufacturing (40%)

Number of employees

Company age

All

Estonia

Latvia

Agriculture, forestry and fishing

Resource industry

Manufacturing

Electricity, gas, steam and air conditioning
supply

Water supply, sewage, waste management and
remediation activities

Construction

Transporting and storage

Accommodation and food service activities
Information and communication

Professional, scientific and technical activities

Administrative and support service activities
Education

Human health and social work activities

Arts, entertainment and recreation
Other services activities

Activities of households as employers,
manufacturing and operating goods of
undifferentiated households

14

5-9

10-49

50-249

more than 249

up to 1 year

up to 2 years

up to 3 years

500
250
250

54

73

128
44

14
13

16

11
17

18

16
79

359
84
54

57
210
233

26%
18%
34%
12% ¢
100%
40% T

29%

20%
26%
48% T

0% |
23%

24%

20%
0% |

16%

11%
28%

33%
19%
39% M
52% P
0%
0%
19%
26%
28%

74%
82% 1T
66%
88% 1T
0%
60%

71%

80%
74%
52%

100%
77%

76%

80%
100%

84%

89%
72%

67%
81% T
61%
48%
100%
100%
81%
74%
72%



Current performance in
neighbouring countries’
markets in details II

Al 500 26% 74%
Whole sam ple County in the programme area Hiiu 3 0% 100%
84% of Tartu county enterprises Saare 12 21% 9%
have not extended their Lidne 16 33% 67%
activities to markets of . Pirny 66 51% 29%
neighbouring countries, which is o
- Vilj i 17 17% 83%
the highest amount compared to Hand
other countys Tartu 96 16% 84% 1
Riga and Pieriga area have logeva 10 17% 83%
extended their activities more to Valga 10 20% 80%
markets of neighbouring Véru 9 4% 76%
countries compared to other o6 0 oo L00%
olva % %
areas —35% and 39%
Planning region in the programme area Kurzeme 50 35% 65%
Vidzeme 30 22% 78%
Riga 130 35% T 65%

Pieriga 40 39% 1 61%




1 Current neighbouring markets to perform in I

Which
countries?

Country

Type of
company

Number of
employees

Company age

All
Estonia
Latvia

Agriculture, forestry and fishing

Resource industry

Manufacturing

Electricity, gas, steam and air conditioning
supply

Water supply, sewage, waste management
and remediation activities

Construction

Transporting and storage

Accommodation and food service activities
Information and communication
Professional, scientific and technical
activities

Administrative and support service
activities

Education

Human health and social work activities
Arts, entertainment and recreation

Other services activities

Activities of households as employers,
manufacturing and operating goods of
undifferentiated households

1-4

5-9

10-49

50-249

more than 249
up to 1 year
up to 2 years
up to 3 years

500
250
250

54

73

128
44
14
13

16

11
17
18
16
79

359
84
54

57
210
233

Latvia/Estonia
12%

6%

18%

2%
100%
11%

14%

20%
9%

36% P
0%

15%

12%

10%

0%
11%
11%
14%

0%

9% |
18%
21%

0%

0%

7%
14%
12%

Lithuania
9%

3% 1

15% 1

0% |
100%
11%

0%

0%

5%
30%

0%
15%

6%

10%
0%
0%

11%

14%

0%

6%
13%
23% 1

0%

0%

4%
12%

8%

Finland
6%
10% T
3% |

2%
0%
10%

14%

0%
6%
16% T
0%
0%

12%

10%
0%
0%
0%
5%

33%

6%
9%
8%
0%
0%
9%
7%
5%

Russia
2%
0%
4% 1

2%
0%
0%

0%

0%
1%
9% T
0%
0%

6%

0%
0%
0%
0%
4%

0%

1% |
6% M
4%
0%
0%
0%
1%
3% P

Belarus
2%
0%
4% 1

0%
0%
4%

0%

0%
2%
11% N
0%
0%

0%

0%
0%
0%
0%
3%

0%

1% |
7% N
2%
0%
0%
0%
3%
3%

Sweden
7%
6%
8%

2%
0%
14% D

0%

0%
6%
18% M
0%
0%

0%

10%
0%
0%
0%
9%

0%

5%
14% 1
12%

0%

0%

2%

7%

8%

Poland
3%
2%
4%

2%
0%
1%

0%

0%
2%
16% M
0%
0%

0%

0%
0%
0%
0%
5%

0%

3%
4%
4%
0%
0%
0%
4%
3%

Germany
6%
2%
9%

0%
0%
10%

0%

0%
4%
20%
0%
0%

0%

10%
0%
5%
0%
5%

0%

3% 1
9%
15% P
0%
0%
0%
9% T
4%

Other
8%
4%
11%

6%
0%
16% ™

0%

0%
7%
16% M
0%
0%

12%

10%
0%
11%
0%
5%

0%

6%
11%
15% T

0%

0%

4%

8%

9%

Have not

extended

activities
74%
82%
66%

86%
0%
62%

70%

80%
74%
51%
100%
77%

75%

77%
100%
84%
87%
72%

55%

80%
61%
48%
100%
100%
80%
74%
72%



2 Current neighbouring markets to perform in II

Have not

extended

Which countries? Latvia Lithuania Finland Russia Belarus Sweden Poland Germany (014,1-1¢ activities
All 500 12% 9% 6% 2% 2% 7% 3% 6% 8% 74%
County in the programme area Hiiu 3 0% 0% 0% 0% 0% 0% 0% 0% 0% 100%
Saare 12 7% 0% 21% 1~ 0% 0% 0% 0% 0% 0% 79%
Laane 16 8% 0% 8% 0% 0% 8% 8% 0% 8% 67%
Parnu 66 5% 2% 12% 0% 0% 2% 2% 2% 7% 79%
Viljandi 17 0% 0% 9% 0% 0% 9% 0% 0% 0% 83%
Tartu 96 8% 6% 7% 1% 1% 7% 2% 3% 4% 84%
Jogeva 10 0% 0% 17% 0% 0% 8% 0% 0% 0% 83%
Valga 10 10% 0% 10% 0% 0% 10% 0% 0% 10% 80%
Voru 9 5% 5% 14% 0% 0% 5% 0% 0% 10% 76%
Polva 10 0% 0% 0% 0% 0% 0% 0% 0% 0% 100%

Planning region in the programme

area Kurzeme 50 15% 9% 0% 7% T 2% 9% 4% 7% 15% T 65%
Vidzeme 30 17% 3% 3% 0% 0% 0% 0% 0% 3% 78%
Riga 130 19% 1™ 18% 1T 4% 4% 6% T 9% 4% 11% 1 11% 65%

Pieriga 40 22% T 24% 1T 5% 2% 7% 1 12% 10% T 15% 1T~ 15% 61%



Consideration of

performance extension to Which countries?
neighbouring Countries’ % of all respondents, N=500
markets
Whole sample Latvia/Estonia [N 10

26% have already extended their pintand (DS

activitites to neighbouring Lithuania D7

markets Have you considered the option of extending your

20% have considered the option activities to the markets of neighbouring countries? Sweden -7

. % of all respondents, N=500

of extending ’ P Germany L E

54% havg .n-o.desire to extend. / seres 3

their activitities to neighbouring 5%

markets Russia )3

Poland '1

10% would consider Other countries 3

Latvia/Estonia for country to

extend Do not considere extending

54
8% would consider Finland Have already extended '25

7% Lithuania and Sweden m Yes No Have already extended




Considered performance in
neighbouring countries’

markets in details I AT 500 20%  54%  26%
Country Estonia 250 22% 60% 1T 18% |
Whole Sample Latvia 250 18% 48% , 34% 1
Type of company Agriculture, forestry and fishing 54 17% 71% 1 12% |
. More Estonians than Latvians Resource industry 1o 0% 0% 100%
. . Manufacturing 73 27% 33% 4 40% T
h ave not consi d € FEd th S OptIO n Electricity, gas, steam and air conditioning supply 8 43% 29% 29%
of extending their activitities to Water supply, sewage, waste management and
the markets Of neigh bouring remediation activities 5 0% 80% 20%
Construction 128 26% 1~ 48% 26%
countries — 60% and 48% Transporting and storage 44 11% 41% 48%
Accommodation and food service activities 14 21% 79% 0%
Information and communication 13 31% 46% 23%
Professional, scientific and technical activities 16 6% 71% 24%
Administrative and support service activities 11 10% 70% 20%
Education 17 19% 81% 0%
Human health and social work activities 18 11% 74% 16%
Arts, entertainment and recreation 16 17% 72% 11%
Other services activities 79 13% 59% 28%
Activities of households as employers, manufacturing
and operating goods of undifferentiated households 4 33% 33% 33%
Number of employees 14 359 20% 61% 1 19% |
5-9 84 19% 2%  39% 1
10-49 54 19% 29% | 52% 1
50-249 2 0% 100% 0%
more than 249 1 0% 100% 0%
Company age up to 1 year 57 18% 63% 19%
up to 2 years 210 21% 53% 26%

up to 3 years 233 19% 53% 28%




Considered performance in
neighbouring countries’
markets in details II

Have you considered the option of

extending your activities to the Have alread
Whole sam ple markets cg)fyneighbouring countries? Row % extended .
- 58% of Jogeva county Al 200 20% 34% 26%
enterprises consider extending County in the programme area Hiiu 3 20% 80% 0%
their activities to markets of s 12 14% 64% 21%
neighbouring countries, which is e 16 8% >8% 33%
the highest amount compared to Parmy_ i =2 22 2%
other countys Viljandi 17 17% 65% 17%
Tartu 96 20% 64% T 16%
Jogeva 10 58% 1T 25% 17%
Valga 10 30% 50% 20%
\Voru 9 14% 62% 24%
PGlva 10 20% 80% 0%
Planning region in the programme
area Kurzeme 50 17% 48% 35%
Vidzeme 30 19% 58% 22%
Riga 130 16% 49% 35% T

Pieriga 40 22% 39% 39% 1T




s Considered neighbouring markets to perform in I

Do not Have
hich consider already

countries? Row % Latvia/Estonia Lithuania Finland Russia Belarus SwedenPoland Germany Other extension extended
All 500 10% 7% 8% 3% 3% 7% 1% 3% 3% 54% 26%

Country  Estonia 250 9% 4% 15% 1 3% 2% 8% 2% 3% 3% 59% 19%
Latvia 250 11% 8% 0% 4 1% 3% 5% 1% 3% 4% 48% 34%

Type of

company Agriculture, forestry and fishing 54 10% 2% 6% 0% 4% 2% 0% 2% 4% 71% 14%
Resource industry 1 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 100%
Manufacturing 73 16% 17% 1~ 11% 3% 6% 13% 1 4% 1T 6% 4% 31% 38%
Electricity, gas, steam and air conditioning supply 8 14% 14% 29% ™M 14% 1 0% 29% 1 0% 0% 14% 30% 30%
Water supply, sewage, waste management and remediation
activities 5 0% 0% 0% 0% 0% 0% 0% 0% 0% 80% 20%
Construction 128 11% 5% 8% 1% 3% 10% 2% 5% 5% 49% 26%
Transporting and storage 44 5% 7% 0% | 2% 0% 0% 0% 2% 0% 40% 49%
Accommodation and food service activities 14 21% 14% 7% 0% 0% 0% 0% 7% 0% 80% 0%
Information and communication 13 15% 0% 23% 1 0% 0% 23% 1~ 0% 0% 0% 46% 23%
Professional, scientific and technical activities 16 0% 0% 6% 0% 0% 6% 0% 0% 0% 71% 25%
Administrative and support service activities 11 10% 0% 10% 0% 0% 0% 0% 0% 0% 68% 23%
Education 17 19% 13% 6% 13% T 6% 6% 0% 0% 0% 79% 0%
Human health and social work activities 18 5% 0% 5% 0% 0% 0% 0% 0% 5% 75% 16%
Arts, entertainment and recreation 16 6% 0% 6% 6% 0% 0% 0% 6% 6% 67% 13%
Other services activities 79 6% 4% 6% 3% 1% 3% 1% 3% 1% 60% 28%

Activities of households as employers, manufacturing and
operating goods of undifferentiated households 4 33% 33% 33% 0% 0% 33% 0% 0% 0% 31% 45%



7 Considered neighbouring markets to perform in II

Do not

Number of employees

Company age

County in the programme area

Panning region in the programme area

consider Have already
Which countries? Row % N Latvia Lithuania Finland Russia Belarus Sweden Poland Germany Other extension extended

All 500 10% 7% 8% 3% 3% 7% 1% 3% 3% 54% 26%
1-4 359 11% 7% 9% 1T 3% 2% 6% 1% 3% 4% 60% 20%
5-9 84 9% 8% 5% 0% 4% 8% 1% 4% 1% 42% 39%
10-49 54 6% 2% 0%\ 2% 2% 10% 0% 6% 4% 29% 53%
50-249 2 0% 0% 0% 0% 0% 0% 0% 0% 0% 100% 0%
morethan249 1 0% 0% 0% 0% 0% 0% 0% 0% 0% 100% 0%
up to 1 year 57 5% 4% 16% 1 2% 0% 9% 0% 0% 2% 61% 20%
upto2years 210 13% T 8% 8% 4% 1~ 2% 6% 1% 2% 2% 53% 26%
up to3years 233 8% 6% 5% 0%\ 3% 6% 1% 5% 4% 53% 28%
Hiiu 3 0% 0% 20% 0% 0% 20% 0% 0% 0% 80% 0%
Saare 12 7% 0% 14% 0% 0% 0% 0% 0% 0% 64% 21%
Laane 16 8% 8% 8% 0% 0% 0% 0% 0% 0% 58% 33%
Parnu 66 14% 12% 21% 1™ 12% 1~ 5% 12% 5% T 7% 0% 52% 21%
Viljandi 17 0% 0% 9% 0% 0% 9% 0% 0% 9% 65% 17%
Tartu 96 8% 2%\ 12% 1% 2% 8% 1% 3% 2% 64% 16%
Jogeva 10 17% 8% 58% 1~ 0% 0% 25% 1~ 0% 0% 8% 25% 17%
Valga 10 30% 1 20% 10% 0% 10% 10%  10% 1 10% 0% 50% 20%
Voru 9 5% 0% 10% 0% 0% 5% 0% 5% 10% 62% 24%
Polva 10 10% 0% 10% 10% 0% 0% 0% 0% 0% 80% 0%
Kurzeme 50 9% 7% 0%\ 2% 2% 4% 0% 0% 4% 48% 35%
Vidzeme 30 17% 8% 0% 0% 3% 3% 0% 3% 3% 58% 22%
Riga 130 9% 9% 0%\ 1% 4% 7% 1% 4% 2% 49% 35%
Pieriga 40 15% 7% 0% 2% 0% 0% 2% 5% 7% 39% 39%



Reasons for non-considering
performance extension to
neighbouring countries’
markets

% of those who have not considered
option to extend to other markets

Reasons for not considering
performance extension to
neighbouring countries are

lack of need/ no interest / does

not match with business plans
47%

work only for Latvian/Estonian
market, home market is
enough 23%

company is too young or small
11%

Why haven't you considered this option?
% of those who have not considered option to extend to other
markets, N=270

No need, interest, don 't match with my
plans

Work only for Latvian/Estonian market/
Latvia/Estonia is enough

Too young/small company

Specificity/ specific company, business

Can' t afford, no resources

No time

Lack of knowledge

Other

a7

23

11

- . n
NUJ
N
(-]



2 Non-considered performance extension reasons in details I

Country

Type of company

All

Estonia

Latvia

Agriculture, forestry and fishing
Manufacturing

Electricity, gas, steam and air conditioning supply
Water supply, sewage, waste management and
remediation activities

Construction

Transporting and storage

Accommodation and food service activities
Information and communication
Professional, scientific and technical activities
Administrative and support service activities
Education

Human health and social work activities

Arts, entertainment and recreation

Other services activities

Activities of households as employers,
manufacturing and operating goods of
undifferentiated households

Number of employees 1-4

Age of company

5-9

10-49

50-249

more than 249
up to 1 year
up to 2 years
up to 3 years

N
270
148
122
40
23

63
17
12

11

13
14
10
47

216
35
16

35
112
124

No need, interest,

Work only for

don 't match with Latvian/Estonian market/ Specificity/ specific
Latvia/Estonia is enough company, business No time

my plans
47%
47%
46%
43%
30%
50%

50%
52%
39%
27%
33%
75% T
29%
62%
50%
69%
43%

100%
48%
39%
53%

0%
0%
36%
43%
53%

23%
18%
26%
19%
4% |
0%

25%
27%
22%
45% 1
50%
0%
29%
15%
7%
15%
28%

0%
21%
22%
20%
50%

0%
17%
26%
19%

9%
10%
8%
14%
17%
0%

25%
5%
6%
0%
0%

17%
0%

15%

21%
0%
9%

0%
7%
22% P
0%
50% T
0%
11%
11%
7%

2%
3%
1%
3%
0%
0%

0%
0%
0%
0%
0%
8%
0%
0%
7%
0%
6% T

0%
2%
0%
7%
0%
0%
3%
2%
2%

Too young/small No
company resources
11% 3%
14% 1 1%
5% 3%
11% 0%
26% 13%
50% 0%
0% 0%
8% 2%
11% 6%
27% T 0%
0% 0%
0% 0%
14% 0%
0% 0%
7% 0%
0% 0%
9% 0%
0% 0%
11% 1%
6% 6%
7% 0%
0% 0%
0% 0%
28% M 0%
8% 3%
6% 2%

Lack of
knowledge

1%
0%
3% 1
0%
4%
0%

0%
2%
0%
0%
0%
0%
0%
0%
0%
0%
4%

0%
1%
3%
0%
0%
0%
0%
2%
2%

Other
7%
7%
7%

11%
4%
0%

0%
6%
17%
0%
17%
0%
29% 1T
8%
7%
15%
2%

0%
7%
3%
13%
0%
100% T
6%
6%
9%



2 Non-considered performance extension reasons in details II

Work only for Too

Why haven't you No need, interest, don't Latvian/Estonian market/ Specificity/ specific young/small No Lack of

concidered this option? N match with my plans  Latvia/Estonia is enough company, business No time company resources knowledge Other
All 270 47% 23% 9% 2% 11% 3% 1% 7%

County in the programme

area Hiiu 3 50% 25% 25% 0% 0% 0% 0% 0%
Saare 8 67% 11% 0% 11% 11% 0% 0% 0%
Lddne 9 71% 14% 0% 0% 14% 0% 0% 0%
Parnu 35 50% 9% 5% 5% 23% 0% 0% 9%
Viljandi 11 47% 7% 13% 0% 27% 0% 0% 7%
Tartu 63 46% 26% 8% 2% 9% 0% 0% 9%
Jogeva 3 100% 0% 0% 0% 0% 0% 0% 0%
Valga 5 0% 40% 0% 20% T 40% T 0% 0% 0%
Voru 4 38% 8% 38% T 0% 8% 0% 0% 8%
Polva 8 25% 13% 13% 13% T 13% 13% T 0% 13%

Panning region in the

programme area Kurzeme 24 41% 32% 14% 0% 9% 5% 0% 0%
Vidzeme 18 48% 10% 5% 0% 5% 10% T 14% 1~ 10%
Riga 63 48% 26% 8% 2% 5% 2% 2% 8%

Pieriga 16 44% 38% 6% 0% 0% 0% 0% 13%
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